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logo final version
The logo of the “human” symbolizing the sky in the center of the logos reflecting multi-
culturalism and tolerance expresses the communication with God, the “book” - the main 
source of science, and the “olive branch” is peace and morality.
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logo variations
Black and white logo used for printing in black and white newspaper publications 
and with facsimile printing.

Single-lined logo is used with limited print capabilities.
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sizing
Clear space frames the logo, separating it from other elements such as head-
lines, text, imagery and the outside edge of printed materials. 

04



primary brand 
colors
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PANTONE: P 172-16 C
RGB:  59 58  62
HEX: 3B3A3E
CMYK: 69 64 58 50

PANTONE: P 112-15 C
RGB:  0 143 202
HEX: 008FCA
CMYK: 80 31 3 0

MARTINIQUE

PACIFIC BLUE
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typography
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More Pro
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()

Arial
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()
ABCDEFGH abcdefgh 1234567890 !@#$%^&*()



media
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promotional
materials
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Contact Information
ilahiyyatinstitutu@gmail.com 

+994 12 510 65 45 
41A Ahmad Jamil,
Baku, Azerbaijan


